
 

The partnership with the school in Poland has been vibrant. Since the interaction started in February this year, many 
interactions have taken place. Starting with an introduction to both schools, discussions were about our different countries, 
festivals, languages spoken and cultural significance. We then moved on to our project theme i.e. on advertisements where 
videos and worksheets were shared. The response for these videos was usually by a video recording by the partner school or 
a response received by email. The class has been enthusiastic in watching Poland advertisements and responding to them as 
well as working out suitable advertisements to send out to the partner school. It has been an interesting collaboration and lots 

of learning. 
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